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For the first time in 39 years, the Vanier Cup is leaving Toronto. Help us celebrate its 40th year!
Join us Nov. 27th at 1:00 pm at Ivor Wynne Stadium, Hamilton. Visit our website at www.vaniercup.com.



Powered by people.

Fuelled by knowledge.
Driven by creativity.
McMaster innovation knows no bounds.

Simply put, McMaster research is

out of this world.
www.mcmaster.ca/research/

RESEARCH
UNIVERSITY
OF THE YEAR.
Ranked Canada’s medical/doctoral research university of the year by RE$EARCH Infosource Inc.



After only ten months in office, I am quick-
ly learning about the advantages that this
municipality offers for business and what

tremendous potential Hamilton has in the years
ahead. Just recently I was speaking at the grand
opening of one of two new Stackpole
Automotive Parts manufacturing facilities here in
Hamilton. Not only was the company excited
about the new location and the improved ability
to move goods, a number of employees told me
that they were considering relocating to
Hamilton for an improved and more affordable
quality of life. 

Hamilton’s growth potential and strategic
location are also being recognized by our senior
levels of government. The Province’s “Places to
Grow” document identifies Hamilton as a priori-
ty urban centre through which we can capitalize
on government resources to regenerate brown-
field sites, develop airport lands and intensify the
downtown core. As a transportation hub,
Hamilton is a city that is well positioned to grow
transportation-dependent business. And we’re
aggressively working with both our federal and
provincial government partners to ensure that

we invest in the required infrastructure to capi-
talize on this opportunity. 

Hamilton’s recently revised Economic
Development strategy has been endorsed by our
business and community stakeholders as a pro-
gressive and achievable plan that will build on
Hamilton’s inherent strengths. This cluster strat-
egy places particular emphasis on the develop-
ment of eight innovative clusters: airport, film,
biotechnology/bioscience, advanced manufactur-
ing, agriculture, the port, downtown and
tourism/cultural industries. Hamilton’s renowned
education sector is strategically aligned with our
economic development strategy and plays an
integral role as the building blocks for all of the
economic sectors in addition to providing an
exceptional quality of life here in Hamilton.

Hamilton is a city that abounds with oppor-
tunity. We are on the threshold of significant
population and industrial growth. And Hamilton
is a community that works together to achieve 
common goals. To capitalize on opportunities, I
recently announced the creation of an Invest in
Hamilton Team in order to fast track approvals
and immediately make decisions to expedite

development in the City of Hamilton. I encour-
age you to become part of our economic renais-
sance and invest in Hamilton. Together we can
make this great city even better.

Mayor Larry Di Ianni

Great things are happening in Hamilton

m a y o r ’ s  m e s s a g e 3

PUBLISHERS 
Glenn Marshall & Steve Montague

EDITOR 
Rachel De Lazzer

DIRECTOR OF ADVERTISING 
Ed Martin

ADVERTISING SERVICES MANAGER
Natalie Martino

GRAPHIC DESIGNER/PRODUCTION CO-ORDINATOR
Charlene Hancock

IT SERVICES 
Aman Bassi

Invest in Hamilton 2005 is published by
Perspective Marketing Inc. 1-866-779-7712,
www.perspective.ca, info@perspective.ca

Mayor Larry Di Ianni

This publication is produced independently by Perspective
Marketing. Its contents may not be reproduced without written
consent of Perspective Marketing. The publisher is not liable
for any views expressed in the articles and these opinions do
not necessarily reflect those of the publisher.

Photo contributions by Dennis McGreal.
Cover photo of Ivor Wynne Stadium by Banko Photographic.

What a difference a year makes. A little more than one year ago, Internet mogul
Bob Young bought the Hamilton Tiger-Cats and turned the team upside down.

The 135-year-old franchise has 15 Grey Cup Championships under its belt, but in 2003, the team came off of its worst season ever. Finishing the season
with a disastrous 1-17 record, the league assumed operation of the franchise after the team's previous ownership went into receivership.

Then Bob Young stepped in. Led by Bob's business savvy, a remarkable turnaround took place. Game attendance nearly doubled, breaking the quarter-
million-tickets-sold mark for the first time in franchise history.

“I love Hamilton and I love the Ticats,” says Bob Young. “The success of the Ticats really has everything to do with the
wonderful support we received from the community. We will continue to work to give the city a great point of pride.”

From doormats of the east to clinching a play-off berth, Hamilton Tiger-Cats have once again risen to become the talk of the town.

The Tiger-Cats 2005 season tickets are on sale now! Get your tickets by calling 905-547-CATS or by logging on to www.ticats.ca



Heavy industry and manufacturing are
synonymous with the City of Hamilton
and have been for decades. Many resi-

dents have been impacted by the sector in one
way or another. It has paid for educations, mort-
gages, retirement and contributed greatly to the

fabric of the city.
Not surprisingly, Hamiltonians are proud of their

industrial heritage. “Many people here are commit-
ted to continue the legacy of opportunity the manu-
facturing sector has opened up for them,” says Peter
Minkiewicz, business development consultant with

the City of Hamilton’s Economic Development
Department. “It is a large part of our past and will be
a very large part of our future as well.”

In addition to a strong base of committed res-
idents, Hamilton has other key ingredients that
position the city well for growth. Location and

transportation are critical to the success of
advanced manufacturing companies, especially
those with JIT (just-in time) manufacturing sys-
tems. Hamilton’s strategic location enables local
companies to have quick access to both
Canadian and American markets. In excess of
120-million consumers are within a day’s drive of
Hamilton. An abundance of K-zoned land per-
mits heavy industry and outside storage. Access
to world-class university and college R&D facili-
ties and expertise create a base of timely and rel-
evant research capabilities. It all adds up to an
attractive investment decision.

Dofasco made that decision as far back as 1912
when it first established operations in the city.
“Hamilton is unique in Canada in terms of the
concentration of advanced manufacturing and
proximity to major industrial markets,” says Don
Pether, president and CEO of Dofasco. “In the
steel industry alone, we have two steel mills, a
Steel Research Centre at McMaster, an array of
steel processors and parts manufacturers close by,
and a network of supplier industries and services.”

B&T Russel Metals has also found Hamilton
suitable for its needs. It chose to expand its oper-
ations within Hamilton and moved from Gage
Street to a South Service Road location where it
found space to establish a 174,000-square-foot
facility. “Both our hourly and salary workforce
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Ontario’s manufacturing hub
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Universities and colleges partner with advanced manufacturing industry
Stackpole Limited brought 350 new jobs to Hamilton when it moved into the Ancaster Industrial Business Park in 2003.

Tel: (519) 759-5590 or 1-800-543-8929  •  Fax: (519) 758-1791  •  Website: www.liftway.on.ca  •  E-mail: sales@liftway.on.ca

Liftway Limited, 41 Prince Charles Rd., Brantford, ON   N3T 5N9

Sales • Service • Rentals • Parts
New & Used Racking • Hand Pallet Trucks • Emission Testing

Mast Certifications • Reconditioned Forklifts • Dock Equipment

Providing quality service since 1968

“New Forklift Trucks” Authorized Parts Distributor
for all makes of Forklifts



were very strong and we didn’t want to lose them
by moving a great distance,” says Randy Rigby,
sales and marketing manager for the Flat Rolled
Products Division of B&T Russel Metals. 

Stackpole Limited moved into Hamilton in
2003 when it purchased two 11-acre parcels in
the Ancaster Industrial Business Park for the new
homes of two of its automotive parts manufac-
turing divisions. Stackpole’s Gear division and
Engineer Products division will be housed in two
facilities with a combined manufacturing space
of 210,000 square feet. The new business brings
350 new jobs to Hamilton.

These companies, and others, have remained
successful in Hamilton largely because of a
diverse skilled labour pool. The City is working
with a number of key players in the local area to
predict where labour gaps will emerge in the
future and stay ahead of any potential shortages. 

With so much of the local economy dependent
on advanced manufacturing , the City recognizes
that considerable emphasis must be targeted to
ensure both the retention and expansion of local
area industry. Planning for change includes the
issue of cost competitiveness.

Since 2001, the City’s Business Tax Reduction
Program has reduced taxes for corporations
within the industrial and commercial property
classes by $82.8-million. This total includes both

municipal and provincial contributions. A lower
tax structure has already enabled Hamilton to
become a more prominent competitor.

Technological innovation is another imperative
factor for companies as they seek to remain compet-
itive in the global marketplace. “Companies are
struggling to become and remain competitive as
they produce goods for a broader marketplace,”
says Minkiewicz.
“They’re looking for a leg
up. Partnerships with
schools like McMaster,
Mohawk, and Redeemer
present a tremendous
opportunity that allows
industry to engage the
expertise of those
schools in helping indus-
try to stay current.”

Mohawk College has
taken advantage of its
position in an industry-heavy city. Following 
the direction of the City’s cluster-based 2002
Economic Development Strategy Report, Mohawk
is in the process of adapting its curriculum to offer
courses that will mirror the City’s strategies to best
service the industry and to provide the best fit for
graduates as they enter the workforce. 

McMaster University’s Materials Science and

Engineering department has also played a key role
in Hamilton’s manufacturing sector. The depart-
ment regularly works with some of Hamilton’s
major manufacturing firms. Minkiewicz says the
university regularly identifies engineering 
efficiencies and other processes that greatly assist
the process of manufacturing within the local area.

Early this fall, General Motors Canada
announced plans to
invest $62-million in
McMaster’s Faculty of
Engineering as part of
GM’s Beacon Project.
The funding will be
directed toward creat-
ing a computer-aided
design centre that will
be housed in the
planned School for
Engineering Design
and will feature 50

industry-standard computer workstations. This
will enable students to work on projects relevant
to the industry as well as have access to research
laboratories that were once “off limits” to students.

As educational institutions continue to partner
with industry players and the City, Hamilton is
well-poised to continue to dominate the
advanced manufacturing sector in Ontario.
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In order to keep its quality workforce, B&T Russel Metals
kept its operations within the city when it moved.

For more information on Investing in

Hamilton, please contact:

Economic Development Department,

City of Hamilton

1 James Street South, 8th floor

Hamilton, Ontario, Canada   L8P 4R5

(905) 546-4222

Toll free: 1-800-868-1329

economicdevelopment@hamilton.ca

www.hamilton.ca

Hamilton Utilities Corporation

The Business of Public Service™

Hamilton Utilities Corporation is making an important contribution
to our community with its three operating subsidiaries:

• Hamilton Hydro. Hamilton’s local electricity distribution company is educating
customers about conservation with powerWISE™.

•  Hamilton Community Energy. The City’s first district heating facility is also 
exploring other sources of alternative and renewable energy.

•  FibreWired. Hamilton’s high–speed data transmission company offers more 
than bandwidth with secure off-site data storage and other value-added services.

Hamilton Utilities. Municipally owned. Community focused.

We’re in the business of public service.TM

Visit us at www.hamiltonucorp.com

... a necessity in the new global economy. And it can require some flexible
financing. That's why BDC offers solutions designed to help your business
acquire the state-of-the-art equipment it needs. At BDC, our tailor-made
business solutions are supported by a proactive approach and a view to the
long-term. But more importantly, they are based on the entrepreneur and
his or her project's potential. The bottom line? We understand that what
makes your business work, is you.

BANKING ON CANADIAN ENTREPRENEURS 

In Hamilton - (905) 572-2954
www.bdc.ca

Productivity is ...



The City has called it the No. 1 economic
engine of its future. In recent years, the
John C. Munro Hamilton International

Airport (HI) has proven that reality is not far away.
A new branding program was unveiled earlier this
year, flight destinations continue to grow, and
development of an “aerotropolis” is in the planning
stages. It’s all good news for the City of Hamilton.

“The ‘HI’ brand has great top-of-mind recog-
nition and since the May launch, the aggressive
media campaign has increased awareness signifi-
cantly throughout Southern Ontario,” says John
Gibson, vice-president of marketing at Hamilton
International.

The airport captured First Place for best
Corporate Branding Campaign at the 13th
Annual Airports Council International-North
America Conference and Exhibition’s Excellence
in Marketing and Communications Awards
Contest in September, 2004 in Houston, Texas.

Judges were impressed with Hamilton
International’s incorporation of the airport ini-
tials into the campaign and said it was “com-

pelling with strong components.” 
“Response from the community and business sec-

tors on the new branding has been extremely posi-
tive,” says Gibson. “Everyone finds the new look
friendly, easily recognizable and the vibrant orange
colour has become
instantly associated with
the airport.” 

Around the world,
there exists a common
theme of organizing an
“intermodal transpor-
tation network engine”
to enhance the eco-
nomic opportunities
for communities with
airports. Most have
Master Plans with link-
ages of air to land (road, rail) to port and com-
mercial/spin-off development and residential
areas with schools, retail, and food services.
These “Aerotropolis” master-planned com-
munities are emerging around airports. 

A focus group was held in 2001/2002 by the
City of Hamilton to discuss issues relating to the
development of the Hamilton airport and the
surrounding area. A vision for the airport
emerged that included a position as Canada’s

premier specialty
cargo airport and
Ontario’s third passen-
ger gateway airport.
Several obstacles were
identified and plans
were drafted to deal
with these. Gibson
identifies components
that include rezoning
lands adjacent to the
airport and the lands to
be properly serviced.

Development will take place over the next 10
years after the Master Plan is approved. 

“The aerotropolis will increase the corporate tax
base, create employment and will support the more
aggressive business plan for the airport,” says Gibson. 

When the final product emerges, the cost of air-
port services and fees will be lower than those of
Toronto’s airport. The aerotropolis will also mean
expansion of domestic routes such as those of
CanJet, and expansion of winter vacation offerings. 

When the Highway No. 6 extension is com-
pleted by late 2004, approximately 3,700 acres
of land could be opened up for development.
The Highway will link the airport to Highway
403. The proposed Hwy No. 6 will create a new
corridor for economic development, including
hub and spoke distribution centres; cargo expan-
sion; HIA terminal expansion; passenger traffic
expansion and charter markets. 

Hamilton International is an important eco-
nomic engine for the City of Hamilton. With the
North American Free Trade Agreement
(NAFTA), Free Trade Area of the Americas
(FTAA), European Community and evolving
Asia/Pacific Community, the Airport will be part
of the city’s future for employment and assess-
ment growth as well as distribution develop-
ment. The growth of other industry sectors in

Hamilton’s economic engine

h a m i l t o n  a i r p o r t  

Aerotropolis takes centre stage in Hamilton airport plans

“The aerotropolis will
increase the corporate tax
base, create employment
and will support the more
aggressive business plan

for the airport.” 
John Gibson, vice-vresident of marketing at Hamilton International
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Be a Tourist in Our City
Looking for something to do around town? Maybe you have friends or 

relatives coming to visit and you don’t know where to take them? Not to

worry – we’ve got, oh, maybe a few hundred suggestions!

We have museums and art galleries, concerts and theatre, walking trails

and waterfalls, indoor gardens (and outdoor too), music festivals, walking

tours, restaurants from around the world, Ticat football and the Vanier Cup,

plus lots of special events – hey, we even have hockey!!

Drop by the Tourist Information Centre at 34 James St. South to pick up

brochures for area attractions, maps, visitor guides – and a few helpful 

suggestions too. We’re open Monday to Friday, 9:00 to 5:00, or visit the 

website any time of day to plan your tour. 

tourismhamilton.com
Tour ist  Information Centre  •  905-546-2666 • 1-800-263-8590
34 James St.  S.  (Pigott Building),  Hamilton, Ontario L8P 2X8



Hamilton is dependent on ready access to the
airport and the servicing of lands for future
development in the surrounding area.

The HIA is located in the south end of
Hamilton, approximately 70 kilometres from the
Pearson International Airport in Toronto. It takes
advantage of its strategic location in an industrial
heartland shared by Canada and the U.S. Hamilton
International offers easy accessibility, within 90
minutes traveling time to 8.4-million people, a vast
business arena, the U.S. border and Toronto. 

TradePort International Corporation operates
the airport, under a 40-year public/private part-
nership agreement with the City of Hamilton.
With no night flying restrictions and a 10,000-
foot runway, the Hamilton Airport can support
intercontinental traffic on a 24/7 operating basis.
The airport has consequently become a hub for
major cargo/courier traffic with North America’s
largest courier companies at HIA.

People and cargo carriers are attracted to the
Hamilton area for personal and/or business rea-
sons. Many business sectors benefit from airport
activity such as healthcare, information com-
munications technology, traditional manufactur-
ing, tourism and distribution. 

The airport also offers high productivity, no
congestion, low-cost airport services, a dedicat-
ed apron with air-truck transfers and access to

road, rail and port. Businesses especially value
the air-to-road and rail-to-port transportation
linkages. Businesses are especially advantaged by
same/next-day deliveries made possible within
the Eastern Time Zone. If planned expansions in
transportation infrastructure are carried through,
including the new Highway No. 6 and the
Niagara-GTA Transportation Corridor,
Hamilton will become even more attractive to
business and industry. 

Over 2002 and 2004, much has been accom-
plished. The Airport Feasibility Study for the
Airport District-HIA Gateway Opportunities
Study and Industrial Business Park (IBP) Study
were both completed in October 2002. An Airport
Marketing Program was developed by the City in
conjunction with HIA. Other initiatives include a
Flight Path Protection Program, Airport Land
Inventory, initiation of a Multi-Level Government
Aerotropolis Task Force, installation of HIA sig-
nage and a Provincial commitment for enhanced
HIA signage for travelers en route to the airport.

CanJet Airlines and WestJet are the airport's
top two passenger airlines, offering an increasing
selection of flights to popular destinations.

In June, Canjet added a once-weekly flight to
Orlando Florida as a new destination for passen-
gers flying from Hamilton International. In
November, the airline will also add a once-week-

ly flight to St. Petersburg as a second Florida des-
tination and will increase flights to these new des-
tinations to twice a week in February, 2005. 

In early October, CargoJet Airways held a
groundbreaking ceremony to announce its plans
for the construction of a new aircraft maintenance
hanger at Hamilton International. Construction on
the 31,000-square-foot facility will begin immedi-
ately and is scheduled for completion in 2005.

Support for the development of the Hamilton
airport comes not only from the airport sector,
but also from Hamilton’s other major sectors. The
Airport is clearly an economic engine for the City
of Hamilton and will provide key support in the
growth of the other sectors. With Hamilton’s
shortage of serviced industrial land in close prox-
imity to major highways, the airport becomes the
obvious location for future development.

h a m i l t o n  a i r p o r t  

Left to right is Mayor Larry DiIanni, City of Hamilton; Ajay Vermani, President & CEO, Cargojet Airways; Richard Koroscil,
President & CEO, John C. Munro Hamilton International Airport; and Hon. Tony Valeri, Stoney Creek MP at the October 1, 2004
official ground-breaking ceremony for the Cargojet Airways hanger at the John C. Munro Hamilton International Airport.
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H A M I LT O N  C O N S E R VAT I O N  A U T H O R I T Y  PA S S  G R E AT  B U Y  F O R  FA M I LY  A N D  A  G R E AT  G I F T  F O R  C H R I S T M A S !

Life is Better Outdoors...
All Year Long!

Special Offer!
Purchase your Annual Vehicle Pass for
$50 (taxes included) when you donate
$100 or more to the Conservation
Foundation. In other words, $150 will
give you your Annual Vehicle Pass and a
$100 charitable receipt.

Pssst. Want to get in on a great deal?
Consider a Hamilton Conservation Authority  annual vehicle pass — it’s your 

ticket to experience Hamilton outdoors and cultural heritage every season of the year. 

The pass brings you many special privileges, such as admis-

sion to regularly priced Sunday and holiday programs at

Westfield Heritage Village from March to October; early morn-

ing and early evening after-hours access to Christie Lake,

Valens, Confederation Park and Dundas Valley through

swipe-card technology; campground fee discounts; and free

admission for one person to large, specially priced events

such as the Christie Classic Antique Show, and Westfield’s

Halloween and Christmas evening events, to name a few.  

As part of our regular pass holder rewards program — soon to

be expanded — you are eligible upon purchase or renewal of

your pass to receive two complementary admissions to Wild

Waterworks at Confederation Park for you and your family to

enjoy any time you choose during its operating season.

Purchase a regular vehicle pass now, good for the entire year,
and save $5 off the regular price of $85 by using the coupon
on the right. Use your pass all year round to hike, fish, camp,
swim, cross-country ski and enjoy the great outdoors. 

You can also purchase your pass for $50 when you donate an
additional $100 or more to the Conservation Foundation of the
Hamilton Region. In other words, $150 gives you an annual pass
and a $100 donation receipt. This option combines the tremen-
dous year-round value of the pass with a tax deductible dona-
tion toward the protection of significant wetlands and other nat-
ural areas in your community, now and for generations to come.

Don’t delay.  Pick up your pass at any of our conservation areas
(call ahead in off-season) or our Main Office at 838 Mineral
Springs Road in Ancaster.

Don’t forget, it makes a great gift for that hard-to-buy-for guy or gal  on your Christmas list.



Cargo vessels have been hauling industrial
materials and other goods into
Hamilton’s harbour for more than a cen-

tury. Commercial shipping still accounts for the
bulk (no pun intended!) of activity along the
waterfront, but increasingly recreation and
leisure seekers can now be found in the port area. 

Head to Pier 4 and you’ll find inline skaters
enjoying the broad four-kilometre laneway that
extends to Princess Point, see boaters docking
and launching their personal craft, rowing teams
at practice, and, depending on the season, fami-
lies enjoying Mardi Gras, Aquafest and most
recently celebrating the harbour at Port Days.

Over at Pier 8, the $10-million Canada Marine
Discovery Centre was launched this summer after
five years in the making. The Centre is Canada’s
first virtual urban national park. Visitors can
explore the high-tech centre and vicariously
experience the nation’s federal parks, historic sites
and marine conservation areas. 

Also at Pier 8, guided 50-minute boat tours
depart from late May through early October and
take passengers past various locations along the
waterfront. Background discussions provide a
history of the area and other details as they
enjoy the cruise.

At the same location you can discover the new
Williams Coffee Pub. Operated by the
Waterfront Trust, profits made by this Williams
location will be reinvested into the waterfront.
Serving desserts, gourmet tea and coffee as well
as frozen drinks, the shop will be a big draw for
waterfront passerby. 

Nearby is the H.M.C.S. Haida, docked at Pier
9. The Haida is a WW2 and Korean War veter-

an and the last remaining example of the 27
Tribal Class destroyers built for the Royal
Canadian Navy, the Royal Navy and the Royal
Australian Navy between 1937 and 1945. Once
a mighty fighting ship, she sits today as a historic
artifact for public tours. 

But beyond all the prolific and colourful
pedestrian activity, business and industry are still
the main benefactors of the Hamilton Harbour. 

As the largest Canadian port on the Great
Lakes, the Port of Hamilton figures as a key fac-
tor in the decision-making process of companies
choosing Hamilton for their operations. This is
particularly true in the steel-making industry.
Given the volume of metal manufacturing in
Ontario and Hamilton in particular, the econom-
ic health of the city and the port are closely tied
to the health of this industry. But as agri-food
industries continue to experience sustainable
growth, with forecasted increases in the coming
years, access to marine transportation services
will become increasingly important to these
industries as well. 

Most of the cargo throughput at the Port of
Hamilton is bulk goods, particularly those relat-
ed to the steel industry such as iron ore and coal.
However, other significant commodities include
salt, petroleum products, and bulk agri-products.

More than 100 tenants operate on lands owned
by the Port Authority in a diverse set of industries
including metals, brewing, food processing, fer-
tilizers and environmental services. Many have a
relationship with the Port that goes back
decades, however the Port continues its efforts to
attract new users and tenants to its piers. The Port
Authority operates and maintains a marina com-

plex with fully serviced slips for 240 boats.
“For companies requiring cost-efficient marine

transportation services as a means of accessing
world markets, the Hamilton Port Authority has
an open-door policy,” says Keith Robson, presi-
dent and CEO of the Hamilton Port Authority.
“Freight forwarders and third-party logistics
providers in particular should be paying close
attention to some of the initiatives we’ve under-
taken recently,” he says, citing the Port’s leader-
ship role in promoting cross-lake freight ferries
and container feeder services while building
state-of-the-art warehousing for industrial and
commercial tenants.

“The Port is adapting to changing markets by
positioning itself as a strategic distribution cen-
tre,” adds Robson. “Companies wishing to take
advantage of the incredible growth potential of
Southwestern Ontario’s industrial capacity by
locating their business at the junction of road,
rail, air and, of course, water transportation
routes are invited to contact us.”

Measured by tonnage throughput, the Port of
Hamilton is one of the largest commercial ports
in Canada, the largest Canadian port on the
Great Lakes and second only to Duluth for over-
all honours. Using approximately 8,950 metres
of docking facilities, an average of 700 ships call
at the harbour each year. The Port of Hamilton
is one of the most significant ports on the St.
Lawrence Seaway system receiving 21 per cent
of the inbound tonnage that travels the Seaway. 

As a diversified and significant operation, the
port offers a full suite of facilities to shippers,
including terminals for dry and liquid bulk car-
gos, inside and outside warehousing, heavy lift

cargo cranes, ro-ro (roll on-roll off) capable
berths, and container handling. The port also
offers a complete set of support services includ-
ing customs, dry-docking, tugboats, and ship
chandlering. The Port spends significantly on its
maintenance activities, particularly dredging and
dock wall maintenance. Both of these activities
ensure the on-going functionality of all of the
port’s piers.

The Port of Hamilton has been central to the
development of the City of Hamilton and indeed
to communities throughout southwestern
Ontario as an industrial hub with a stable work-
force and growing economy. Of the total
$313.5-billion GDP of Ontario for 1999 it is
estimated that approximately $12.2-billion or
3.9 per cent is directly or indirectly connected to
the operations of the Port of Hamilton. This
translates into an employment equivalent (con-
sidering both indirect and direct impacts) of
approximately 220,000 jobs (Stamm, 2001).

Among its many future short- and long-term
plans, the Hamilton Port Authority plans to fur-
ther identify existing or potential brownfield
sites that can be assimilated into the Port’s asset
base as well as work with the City jointly to
develop the Pier 8 and Fisherman’s Pier areas for
more recreation and tourism-related uses. The
Authority also plans to pursue the improvement
of road connections between the westerly part of
the port and Highway 403, and examine meth-
ods for the port to become more competitive
with its U.S. competitors.

As the City works to attract more business and
tourism, the harbour and bay areas are clearly
destined to be at the centre of all the excitement. 

h a m i l t o n  p o r t

The public can now tour the H.M.C.S. Haida (left) docked at Hamilton's Pier 9. The Canada Marine Discovery Centre at Pier 8 takes visitors on a virtual tour of Canada's federal parks.

Activity booms at Great Lakes’ largest port
Hamilton’s harbour and bay areas attract tourists and business
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In 2003, the City of Hamilton’s Agricultural
Economic Impact Steering Committee released
a study confirming that Hamilton’s agriculture

sector is a viable $1-billion a year industry with
great potential for growth and diversity. The
Agricultural Economic Impact and Development
Study reports that the strengths of Hamilton’s
agriculture sector are its prime farming lands,
proximity to water, good climate, solid transporta-
tion network and access to markets. While the
local industry is not without its challenges, these
factors put it in an excellent position to grow,
diversify and contribute in even greater ways to
the quality of life and the economy in Hamilton.

On a provincial scale, Hamilton is in a com-
petitive position. The city contributes approxi-
mately 2.44 per cent of the gross farm receipts
generated in Ontario. That’s a large share as
Hamilton only occupies 1 per cent of the
provincial land area. Hamilton’s agricultural sec-
tor flourishes for a number of reasons. 

“Our agricultural community is able to get their
commodities to market with relative ease from
Hamilton,” says Sue Coverdale, business develop-
ment consultant with the City’s Economic
Development Department. The proximity of its
agricultural areas to large urban markets presents
unique opportunities to produce higher-value prod-
ucts that require rapid delivery and a large consumer
base. The more traditional agriculture sectors bene-
fit from access to a superior transportation network
and a strong established agriculture service network. 

The City recently finished a Land Evaluation
Area Review (LEAR) study. This process will pro-
vide a comprehensive area-specific designation of
agriculture lands to be designated for protection
under the City’s new official plan. Poultry and
eggs, nursery and greenhouse, vegetables, dairy,
fruit and soybeans are among some of the many

products produced in Hamilton. Even some spe-
cialty crops are flourishing in the area. Specialty
crops often produce high returns per acre, but
require a high degree of management.

Businesses and consumers relying on the agri-
food industry in Hamilton should be encouraged
by highly educated and trained farm operators in
the City of Hamilton. There are numerous ongo-
ing training opportunities for farmers to ensure that
they remain current with ongoing development
associated with pesticides, nutrient management,
veterinary medicine and equipment operation. 

Although Hamilton is already home to a sig-
nificant number of agriculturally related busi-
nesses, there is considerable room for expansion.
Biox Corp. is a biodiesel firm planning to locate
in Hamilton’s harbour area. Biodiesel is derived
from agricultural products. “A lot of new prod-
ucts are being derived through biotechnology
and agriculture will be the key component of
that,” notes Coverdale. “This emerging trend
creates a real alternative for farmers to sell their
products locally.” James Richardson
International, a major grain exporter, is another
example of an agri-business that recently chose
Hamilton to establish their operation. 

The agri-tourism industry has emerged in this
community and significantly contributes to the
redefinition of Hamilton’s image as a predomi-
nantly manufacturing city. Pick-your-own farms,
farmers markets and other agri-tourism attrac-
tions are becoming a more popular part of the
Hamilton experience.

“There’s an increased awareness throughout the
city of Hamilton how significant agriculture is,”
says Coverdale. “With agriculture comes quality of
life and an alternative style of living that appeals to
everyone.” It’s a new image for Hamilton that will
only grow in the years to come. 

Agriculture increases quality of life

a g r i c u l t u r e

Like the explorers before them, today’s visionaries recognize 
a great opportunity when they see one. That’s why, centrally 
located along the shores of Canada’s largest waterway 
system, the City of Hamilton is a bustling centre of 
industry and commerce. 

And its Port surges with activity. 

With integrated transportation the wave of the future, and 
the marine mode its crest, the Hamilton Port Authority 
and the City of Hamilton’s Economic Development Department 
are ensuring the winds of opportunity continue to blow this way.

Currently, 31% of Hamilton’s total GDP is related to operations 
at the harbour, and as more companies flock to the EastPort 
development area, that number is certain to swell. 

To businesses seeking opportunity, 
The Port of Hamilton beckons.

Economic Development
www.hamilton.ca

905 546-2424 x4222 or 1-800-868-1329
www.hamiltonport.ca

905 525-4330 or 1-800-263-2131

T H E  P O R T  O F  H A M I L T O N

OPPORTUNITY 

J o i n  u s  a s  w e  c o n t i n u e  t o  b r e a k  n e w  g r o u n d .

City meets country
James Richardson International is a major grain exporter that recently chose Hamilton for its operations.



In Hamilton, television and film producers
find more than they came for. A variety of
locations along with regional tax credits make

Hamilton an attractive and affordable addition
to nearby Toronto. 

Location managers and other production crew
have been giving the City’s Film Liaison Office
positive feedback on the diversity of the city as a
filming location. “They may come to Hamilton to
film at one location and, once they arrive and see
the city, production staff realize that they could
be doing a lot more filming here,” says Jacqueline
McNeilly, the city’s film liaison officer.

Director Anjelica Huston had the city’s former
bus terminal in mind when she came to Hamilton
to film a small percentage of Riding the Bus with My
Sister. After seeing the city first hand, she filmed
nearly the entire production here. 

McNeilly says producers find Hamilton’s City
Hall especially useful. “Our council chambers
can double for any municipal council chambers.
Its U.N.-style look can also double for other
international backdrop needs.” 

Hamilton’s port and harbour areas are popular
for industry sets. Mills, marinas, heritage buildings,
modern structures, private controlled railways, rail
access and plenty of open space have provided the
setting for a number of Hamilton productions. 

The John C. Munro Hamilton International
Airport is also very film friendly for productions
requiring such a setting. Planes taking off and land-
ing in the background, a modern terminal, large
space and infrastructure are a few of its assets.

The Hamilton Conservation Authority
(HCA) offers diverse natural landscapes for film-
ing. Its six conservation areas provide more than
4,000 hectares filled with forests, lakes, ponds,
streams and meadows. More than 24 waterfalls in
the city are also maintained by the HCA.

“Hamilton has lot of varied looks and the res-
idents and City’s Film Liaison Office are very
accommodating,” says Greg Katz, location man-
ager for Eleventh Hour Productions, currently
filming The Eleventh Hour television series in
Hamilton. “It’s an all-round good experience.” 

One major reason productions come to
Hamilton is the regional bonus on the tax cred-
it. Each province has a tax credit that benefits
productions in that province. Ontario gives a 20
per cent tax credit to eligible productions in
Ontario within the GTA. Outside the GTA, pro-

ductions can receive an additional 10 per cent in
tax credits, totaling 30 per cent.

As a result of the increased film activity,
Hamilton reaps an economic benefit. Examples of
the economic impact and direct spending into the
Hamilton economy associated with film produc-
tion include the 2003 feature film Resident Evil 2.
This film shot for five days in Hamilton with an
estimated impact of $125,000 paid directly to
the local business community. Production com-
panies in 2003 estimate direct spending in excess
of $8-million dollars into the local economy.

The benefit is also social. “When residents and

businesses see these production companies com-
ing to town they get a sense of excitement and
that does wonders for our attitude and sense of
pride in the city,” says McNeilly. 

It’s particularly true when well-known person-
alities are walking the city’s streets during a pro-
duction. To name only a few, Hamilton has host-
ed Russell Crowe acting in Cinderella Man, Andie
MacDowell and Rosie O’Donnell for Riding the
Bus with My Sister, and these days, Sonya Smits, in
town for The Eleventh Hour.

The Hamilton Film Liaison Office was busy
during 2002 and 2003. One of its accomplish-

ments over that time was the establishment of
the Hamilton Film Commission. This includes a
full-time office to provide a focal point for indus-
try development. The goal of the Film
Commission will be to attract new industry
activity, market the community to the film indus-
try, market local workers, and promote the cre-
ation of local training programs for individuals
seeking to enter the industry (Hamilton already
has the support of multimedia and television
broadcasting programs at McMaster University
and Mohawk College). It also developed market-
ing and communication tools including a digital
library, web site, database, and advertising. 

In 2003, Hamilton hosted 45 productions with
a total number of prep, wrap and shoot days in
excess of 600. These local statistics are excep-
tionally impressive in a year where Ontario saw
an 11 per cent decrease in production activity.
Hamilton however managed to maintain a level
of film activity equivalent to statistics from 2002,
when the city experienced growth triple any pre-
vious annual total. Scenes from productions such
as Exit Wounds, X-Men, Against the Ropes, Strange
Days at Blake Holsey High, Shakespeareville, Resident
Evil 2 and many more have been filmed in
Hamilton over the last two years. 

“We’re expecting to at least match the 2003
stats this year and we’re hoping to do a lot more
promotion next year,” says McNeilly. She adds
that Hamilton’s Film Liaison Office will continue
working with the Ontario Media Development
Corporation (OMDC). “They do an excellent
job of marketing all of Ontario, so if something
comes to Toronto, we’ve got a very good chance
of getting at least a piece of it here.”

The Film Liaison Office has also redone its
film guide and will continue changing and refin-
ing it. The Office plans to improve and expand
its web presence, which will remain part of the
city site. “We want to provide more services
online so that location managers can find infor-
mation and complete film permit applications
online,” says McNeilly.

The City of Hamilton’s Film Liaison Office
will continue to be available to assist the film, tel-
evision and commercial production industry right
from the initial scouting stage to the final wrap,
working with all levels of government to ensure
that Hamilton continues to be a strong partner
and community leader in this economic sector.

Hamilton goes
Hollywood
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Diversity and affordability attract film and
television producers to Hamilton

Film producers love Hamilton's “varied looks” that can be adapted for a variety of time periods and places.

At Bill Newman's we carry a broad range of designer clothing renowned for its high quality and comfort. Choose from some of the finest
designers from Italy and Germany including: Fusion, Haupt, Matteo Maas, Joseph Abboud, as well as some of the most trusted Canadian
brands. We take pride in our selection and know we can help you find exactly what you're looking for. 

Drop by our store and take advatage of our latest promotion — a chance to win a custom-stock suit from Coppley Apparel. You can also find
us online at www.billnewmans.ca.

FA L L ST Y L E S U I TS  •  PA N TS  •  S W E AT E R S  •  S H I RTS  •  J ACK E TS

A T  B I L L  N E W M A N ’ S

Bill Newman's Men's Shop, 773 King Street East, Hamilton.  One block east of Sanford Ave. on King St. E. Free parking at rear of store. (905) 522-0390
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Communications in the 21st Century
involve more than just a phone call or
email. There has been an explosion in

communication techniques over the past decade
fuelled in no small part by the Internet. 

These new ways to connect phones, offices and
people around the world require a communications
infrastructure that is increasingly becoming the
lifeblood of business and government. 

Various entities, many based on the promise
and allure of the Internet, have come and 
gone trying to build this infrastructure. Solid
business principals and stable ownership remain
the secret for long-term sustainability and
growth, however. 

Across Ontario a viable alternative has emerged
among the various types of communication
providers. Known as Utility Telecoms or Utelcos,
they have quietly been building reliable high
capacity fibre optic networks. Utilities such as
Hamilton Utilities Corporation have created

stand-alone entities that offer new avenues of rev-
enue and opportunity. 

The Utelco infrastructure utilizes existing
rights of way that the local electric utility
already uses. Unencumbered by investment 
in older technologies, the new networks offer
reliable high-speed Ethernet connections at

lower costs. Comparisons to traditional T1s and
T3s don’t really apply, as the cost, speed 
and technology of the new networks are vastly
superior.

FibreWired Hamilton has provided communi-
cation services to its local community since 
1998 and has been generating growing revenues
since then.  

As the single shareholder of Hamilton
Utilities, the City of Hamilton owns a company
that successfully competes in the local market,

provides services for its own locations, connects
schools, hospitals and universities, and creates a
vital communications infrastructure for the busi-
ness community. The schools and hospitals par-

ticularly benefit as they can create local net-
works to fulfill the vision of health care and 
education in Hamilton.

Looking ahead, the technologies of the future
will rely on Internet Protocol (IP) technologies
that offer even greater advanced features, 
mobility, flexibility and low cost than are cur-
rently available. FibreWired recognizes that 
its ultimate success will depend on its ability 
to deliver these IP-based services. Other 
access vehicles such as wireless, Powerline
Carrier and DSL are being added so that these IP
services will be available to more businesses in
the community. 

“More then Bandwidth” is the mantra at
FibreWired, which recognizes that high-speed
data pipes are just a means to an end. As a 
result, FibreWired has launched a variety of serv-
ices such as FibreSecure, which allows com-
panies to store their data offsite at the
FibreWired data centre. FibreSecure is a critical
component of a disaster recovery plan and
ensures that company data are kept secure, safe
and available at all times. 

FibreWired delivers the promise of tomorrow
by providing advanced network services at rea-
sonable prices. Backed by stable ownership,
FibreWired’s future is bright and signals a new
era for communications.

FibreWired network delivers
health and  education vision

F I B R E W I R E D
T R A N S PA R E N T  L A N S
F I B R E W I R E D
T R A N S PA R E N T  L A N S

F I B R E S E C U R E
B U S I N E S S A S S U R A N C E
S E RV I C E S

F I B R E S E C U R E
B U S I N E S S A S S U R A N C E
S E RV I C E S

F I B R E S P E E D
I N T E R N E T  

C O N N E C T I V I T Y

F I B R E S P E E D
I N T E R N E T  

C O N N E C T I V I T Y

F I B R E H O S T
W E B  H O S T I N G  

S O L U T I O N S

F I B R E H O S T
W E B  H O S T I N G  

S O L U T I O N S

F I B R E W I R E L E S S
W I R E L E S S  I N T E R N E T  

C O N N E C T I V I T Y

F I B R E W I R E L E S S
W I R E L E S S  I N T E R N E T  

C O N N E C T I V I T Y

ELEVATE 
YOUR 

BUSINESS
BRING US IN ON 

THE GROUND FLOOR
FibreWired offers the performance and scalability of fibre 

as the basis for your network connectivity. Once you're

FibreWired, your business can rise to a new level.

MOVE UP TO 
ADVANCED SERVICES 
The full potential of next generation 

network services is at your fingertips.

Visit our website to learn more.

OR CALL1-888-872-1372

Looking ahead, the technologies of the future will rely 
on Internet Protocol (IP) technologies that offer even
greater advanced features, mobility, flexibility and low 

cost than are currently available. 
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While Hamilton’s downtown undergoes
exciting revitalization, residents are
awaiting the unveiling of a revamped

art gallery next spring, enjoying expanded access
to a multi-use waterfront, and watching as other
long-time attractions trade in their old fronts for
new reasons to visit.

In April, 2005 the Art Gallery of Hamilton will
re-open in time for its 90th anniversary. The gallery
closed in October, 2003 for $18-million in renova-
tions and expansions while its operations and
events moved to venues throughout the city. The
new gallery will encompass 3,400 square metres
versus its old space of 2,700 square metres, making
it the second largest public art gallery in Hamilton. 

The expansion will enable the gallery to exhib-
it more of its permanent collection as well as two
annual blockbuster exhibits and various functions
in new meeting space. A new multi-use pavilion,
sculpture atrium with 40-foot ceilings, and a new
glass-enclosed front entrance constructed on
King Street will result in a friendlier, more natu-
rally lighted environment. “The renovated build-
ing will now be worthy of the treasures we have
inside,” says Larissa Ciupka, director of marketing
and communications at the gallery.

The new gallery will be clad with a gold-
colour steel exterior produced locally by
Dofasco. “The gold exterior prepared by one of
our top corporations will create a nice juxtaposi-
tion of industry and culture,” says David Adames,
Tourism Hamilton executive director, about the
unveiling of the landmark gallery. “This is a huge
boost for the downtown renewal effort.” 

The gallery’s permanent collection is comprised
of over 7,500 works of art including key historical,
modern and contemporary artworks. It also has
strong holdings in British, European and American
works, and is internationally recognized as having
one of the finest collections of Canadian art. 

Also bringing life to Hamilton’s arts and culture
scene, Opera Hamilton celebrates its 25th anniver-

sary this year. Opera Hamilton is the fourth largest
opera company in Canada. Over the years, it has
grown to international stature and garnered a repu-
tation for artistic excellence, superb casting and the
promotion of Canadian talent. This year, the Opera
has a line-up that pays tribute to a legacy of excel-
lence. Productions include Donizetti’s Don Pasquale,
Mozart’s masterpiece, Abduction from the Seraglio, and
the bold Carmen by Bizet, as well as Popera.

Hamilton’s waterfront is becoming a place to
enjoy everything from a boat tour to an under-
water adventure. Much of the activity is taking
place on Pier 8. The Hamilton Harbour Tour
Boat departs from the pier during summer
months, taking passengers on guided 50-minute
tours past various waterfront locations in the
western portion of the harbour. Background dis-
cussions provide passengers with a history of the
area and other details as they enjoy the cruise.
Hamilton Waterfront Trust, which operates the
boat, recently purchased a larger boat for next
year that will allow it to carry more passengers.

Also at Pier 8, the new Canada Marine
Discovery Centre is the country’s first virtual urban
national park. Visitors can experience the nation’s
federal parks, historic sites and marine conserva-
tion areas through the high-tech centre, which
includes educational programs perfect for field
trips. Wall-size photos, interactive displays, audio-
visual exhibits, a lighted ceiling with simulated
waves all reveal an undersea world of wonder.

A newly opened William’s Coffee Pub on Pier
8 is just one more reason to visit the pier. The
pub serves desserts, gourmet tea and coffee as
well as frozen drinks. Customers can enjoy
indoor seating or an outdoor wooden patio. All
profits are re-invested in the future development
of waterfront amenities in the city of Hamilton. 

Those seeking a more active past-time can
enjoy a newly extended West Harbour Waterfront
Trail, allowing them to walk from Pier 9 to beauti-
ful Coote’s Paradise. The extension brings the

existing Waterfront Trail to a length of six kilome-
tres. The Waterfront Trail is a multi-use, fully
accessible trail winding along the shores of
Hamilton and forms part of the Lake Ontario Trail,
which stretches 350 kilometres along the shores of
Lake Ontario from Niagara-on-the-Lake to
Trenton. It connects to numerous other trails with-
in Hamilton and also to some in Burlington.

Sports enthusiasts will want to stick around
Hamilton in late November when the Vanier
Cup comes to town, capping a great year of foot-
ball in Hamilton. The university football cham-
pionship will be held at Hamilton’s Ivor Wynne
Stadium — home turf of Hamilton’s professional
football team, the Hamilton Tiger-Cats. The
Cats, under new owner Bob Young, breathed
new life into North America’s oldest professional
football team with a season that included a new
all-time attendance record.

One of Hamilton’s “must-see” attractions,
Royal Botanical Gardens (RBG) is embarking on a
new direction, one that will include hosting many
new and exciting special events. Beginning in
February 2005, the RBG will host a colourful line-
up of special events for nearly every month of the
year. Mediterranean Food and Wine in February is
for those who love to sample various tastes. Kids
and parents can come for the Children’s Show in
March. Life and Adventures in June will treat vis-

itors to anything “fun” from motorcycle rides to
rock climbing. “We want people within driving
distance of the RBG to see it as a place to come for
nearby activity,” says Mia Wilkinson, RBG’s direc-
tor of enterprise. The RBG plans to add a concert
series, upgraded education program and BBQ
courses for men in the near future.

Many of Hamilton’s other key attractions are
investing in capital improvements or are planning
expansions. The African Lion Safari celebrated its
35th anniversary in 2004 with a $3-million capi-
tal re-investment, and Dundurn Castle is com-
pleting its landscape renewal project. Expansion
plans are also being considered for Flamboro
Downs. E.D. Smith Farms recently expanded its
agri-tourism business and opened a new visitor
centre that includes the Niagara Institute.
Additional opportunities to leverage Hamilton’s
natural assets, including the Bruce Trail, will be
investigated by Tourism Hamilton.

“Hamilton is acquiring a much more vibrant
and comprehensive tourism industry,” says
Adames about the transformation that is occur-
ring. “Visitors will be able to easily access infor-
mation on a variety of experiences.”

Tourism gives Hamilton a connection to the
world that not only provides business opportunities
and offers employment for its residents, but
strengthens and improves Hamilton’s image.

Creating a destination
Hamilton gives visitors more reasons to visit 

The Art Gallery of Hamilton is currently undergoing $18-million in renovations and an expansion that will launch a new and
greatly improved gallery in spring, 2005.
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For all lifestyles, just steps from the heart 
of downtown Hamilton

• 6 appliances included   

• hi-tech amenities  

• easy highway access

• 16 unique condominium plans 

• common courtyards & terraces  

• secure street-level parking

• located on the corner of Caroline & Napier

• 2005 occupancy 

a n o t h e r  q u a l i t y  p r o j e c t      b y  s i l v e s t r i  i n v e s t m e n t s

CONDOMINIUM
APARTMENTS
starting from

$159,900905-545-1188  1-800-567-6257 • www.cityviewterrace.com
represented by Team Cascioli at Re/Max Delmar

A  B
RAND NEW

DEVELO
PMENT
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Opening our doors 
to the sport world

The British Empire Games,
Hamilton 1930

Grey Cup Champions, 
Hamilton 1999

World Sailing Championships,
Hamilton 2002

2003 Road World Cycling
Championships, Hamilton 2003

2004 Rugby Canada National
Festival, Hamilton 2004

2004 Vanier Cup coming to
Hamilton – November 27, 2004

In August 1930, athletes and fans from across the world gathered for seven days in Hamilton to test
their skills and endurance in a competition that pitted champion against champion, team against team,
and nation against nation, in the first-ever British Empire Games.

Many great races and competitions have been hosted in Hamilton since then – the Around the Bay
Road Race, the Canadian Figure Skating Championships, the Brier, the International Children’s Games, the
World Sailing Championships, the 2003 Bell Canadian Open, the 2003 Road World Cycling Championships
and the 2003 Allan Cup. 

Hamilton is proud of its sport traditions and is pleased to welcome the 2004 Vanier Cup to our city.
We look forward to hosting participants and visitors from across Canada and from around the world.

MERMAID LIMO SERVICEMERMAID LIMO SERVICE

350 Sherman Ave. N., Hamilton • (905) 318-5481 or call toll free: 1-866-205-5466 
E-mail: order@mermaidlimo.com • www.MermaidLimo.com

Celebrating our 8th year serving the Greater Toronto Area
Wedding Packages • Airport Service • Graduations/Proms • Concert & Sport Events 

Now Available! Super Stretch state-of-the-art 2004 Deluxe Excursion Limo SUV 

Enjoy 

great 

theatre!

Call for brochure 905-522-7529 
Toll FREE 1-800-465-7529
www.theatreaquarius.org

Enjoy 

great 

theatre!“Vision to see – Faith to believe – Courage to do”

The Hamilton Chamber of Commerce
voice of Ethical Enterprise Since 1845

Networking opportunities, Group insurance,
Merchant Services and more.

Over 70 events per year

Educating, enhancing and 
recognizing entrepreneurial 

business enterprise. 

For more information please call 
Irene Costie, Director of Marketing & Sales 

905-522-1151 ext. 555 or 
email: i.costie@hamiltonchamber.on.ca



The City of Hamilton is setting a model for
downtown revitalization. Only three years
into a Downtown Renewal plan, a hotel,

offices, condominiums and other residences are slow-
ly changing the streetscape of the city’s core. Already
a popular place to visit, it’s only a matter of time
before an even more animated destination appears,
bustling with pedestrians on their way to a local bak-
ery or off to enjoy a nearby festival. Streets and shops
will be clean and well-kept, and residents will have
more confidence in the safety of their surroundings. 

This is the vision of the City’s Downtown Renewal
Division, formed in 2001 as a division of the Planning
and Development Department. The Division has
fast-tracked plans to bring new life to the core.
Taking a strategic approach to revitalization, the
team is using residential development to drive regen-
eration. The Downtown Renewal Division hopes to
see delicatessens, restaurants, clothing shops and
more to follow the influx of residents. 

“It will be a truly revitalizing phenomenon,” says
director of downtown renewal, Ron Marini. “Not only
are we driving the renewal of the area, we’re also provid-
ing the market to fuel even more diverse growth.”

Hamilton abounds with opportunities to help
spur renewal. A rich and vibrant waterfront makes
downtown living very attractive. Many underused
buildings in the core are ideal for conversion into
lofts or apartments. Alternative modes of transporta-
tion such as walking, cycling and public transit are
encouraged. Entertainment venues in the area
attract world-renowned performers and are just one
aspect of a vibrant arts and culture community.
Continuing education programs offered at
McMaster University’s downtown campus attract
downtown residents as well as others seeking to fur-
ther their education. 

Although the downtown’s inherent features are
attractive to developers, financial incentive programs
targeting the downtown are proving highly effec-
tive. Since 2001, funding has been set aside for the
creation of about 1,000 dwelling units in the down-
town core. Approximately two thirds of these units
are either completed or under construction, and the
final 33 per cent will be constructed within the next
two years. “Our goal of putting long-term residents
back into the core is becoming a reality,” says Marini.

In fact, the City has already allocated approxi-
mately $19.1-million out of a $20-million loan pool

for assistance in creating downtown housing.
Examples of the loans at work include the former
federal offices at 150 Main Street, soon to be turned
into 160 condominium lofts, and a new all-suites
hotel coming this fall at 118 Market Street. 

One of Hamilton’s heritage gems, the former Bank
of Montreal at James and Main, is undergoing a $1-
million addition and retrofit to accommodate the
entire re-occupation of the building for law offices.

While the flurry of activity continues in the core,
the City has not neglected its other thriving 
commercial districts within the Business

Improvement Areas (BIAs). For these areas, a grant
program has been established by city council as a
partnership with main-street business owners to
improve such features as entranceways, window dis-
plays, signage and others. The program has resulted
in more than $1-million in facade improvements.
Remarkable transformations can be seen throughout
Hamilton’s 11 BIAs, some of which are housed in
the community downtowns of Dundas, Stoney
Creek and Waterdown. 

To drive continued rejuvenation, the Downtown
Renewal Division has secured the approval of city

Bringing new l
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Downtown Hamilton’s revita

City View Terrace is a new six-storey building with
51 condo units being constructed at the corner
of Caroline and Napier streets. See page 14.

City View Terrace — 47 Caroline Street North

Formerly a federal office building, the property
has been purchased and will be re-developed
into 160 condominium lofts.

150 Main St. W.

Gowling Lafleur Henderson LLP is restoring
the historic Bank of Montreal building and
converting it into law offices.

52 James St. S. 

Bell Canada consolidated its customer contact
operations and relocated 650 employees into
90,000 square feet of existing office space.

110 King St. W.

Now completed, The Annex re-development
has transformed the former Eaton’s building
on Rebecca Street into 40 loft condominiums.

The Annex — 11 Rebecca St. 

The new nine-storey, 269,000-square-foot
Federal Office Tower is home to more than
1,000 federal government employees.

55 Bay St. N.

A former Postal Distribution Centre is currently
being converted into a Staybridge Suites Hotel
featuring 109 suites.

Staybridge Suites — 118 Market St. 



council to pursue the establishment of an urban
development corporation. This would be a private,
for-profit company that will use public and private
money to invest in properties in order to implement
the City’s approved Downtown Secondary Plan.

In order to effectively guide the redevelopment
process, the Renewal Division has crafted a five-
point plan that targets everything from transporta-
tion to the environment. 

People are a key component to resident-driven
revitalization. The five-point plan’s “Putting People
First” element has two components — Land Use 

and Transportation. The Land Use element 
considers several principles such as the use of public
realm improvements as the catalyst for revitaliza-
tion, strengthening the connectivity between neigh-
borhoods, the waterfront, escarpment and other
attractions. 

For the Transportation aspect, the City is aiming
to divert through traffic and truck traffic to alterna-
tive routes around the downtown core and establish
a greater priority for pedestrians, public transit and
bicycles on downtown streets. New parking policies
will favour short-term over long-term parking.

Many one-way streets will become two-way streets.
Already portions of John, James and Caroline streets
have been converted to two-way, and a comprehen-
sive parking study has begun.

A second element in the five-point plan is
“Prioritizing Infrastructure and Capital Investments
in the Downtown.” The City has prepared a 10-year
capital improvement plan to guide capital project
timing within the core and within the adjacent
waterfront neighbourhoods. 

“Communication strategy” is the third integral
point in the plan’s overall success. This includes
communicating benefits to stakeholders, building
strategic partnerships through education and infor-
mation sharing, and facilitation of information
requests as ongoing initiatives. Opportunities with-
in downtown Hamilton to forge such partnerships
with the Chamber of Commerce, the Hamilton-
Halton Home Builders’ Association, BIAs, HABIA
(Hamilton Association of Business Improvement
Areas), ICI (industrial, commercial and investment)
Realtors, stakeholders and interest groups alike need
to be exhaustively explored. 

“Delivery of Targeted Financial Incentive
Programs to Assist Businesses and the Development
Industry” is the plan’s fourth feature. Several finan-
cial incentive programs have evolved over time in
relation to specific needs. 

“Creating the Ideal Environment” is the final
point. Past programming for events and downtown-
related festivals has been well-attended and
extremely successful and opportunities to build
upon these successes need to be identified if the
downtown is to regain its prominence as a place of
social gathering. Through the creation of a task
force called “the Downtown Cleanliness and
Security Task Force” the City has recently commit-
ted to developing a strategy to improve and
enhance public safety and the cleanliness within the
downtown. Already, as a result of a significant budg-
etary increase in 2004, the streets are cleaner and
the introduction of a Downtown Ambassador’s pro-
gram has created new street activities. 

With such a comprehensive planning process, the
end result is sure to be worth waiting for. 

For more information on downtown revitalization
initiatives including incentive opportunities, contact
Ron Marini, director of downtown renewal, at 
(905) 546-2424 ext. 4178 or visit www.hamilton.ca.

life to the core
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alization plan well underway 

The former Hamilton Spectator Building is
being converted into 50 condominium units.
The project is known as Trinity Landing.

Trinity Landing — 80 King William St. 

The Art Gallery of Hamilton is undergoing a major
renovation project.When completed, it will be
transformed into an international art destination.

Art Gallery of Hamilton — 123 King St. W. 

The former Bell Canada Office Tower is in the
process of being converted into 101 residential
condominium units, known as Core Lofts.

Core Lofts — 66 Bay St. S.

The former Alexandra Square is being convert-
ed into an upscale condominium complex of
197 units. It is known as Chateau Royale.

Chateau Royale — 135 James St. S. 

Formerly the home of the Century Theatre,
this building is being converted into 60 one-
storey and two-storey residential lofts.

12 Mary St.

An old, dilapidated building was replaced by
a new, two-storey office complex which is now
home to accounting firm MacGillvray Partners.

33 Main St. E.

A new building was built on the site of a former
parking lot and is now home to the Canadian
Centre for Occupational Health and Safety.

135 Hunter St.



Ten years ago, the term “bio” meant little
more to the general public than activity
that took place in a science lab. Today,

biotechnology is an enabling technology respon-
sible for many of the newest discoveries in a range
of sectors — health, agriculture, energy, and envi-
ronment to name a few. It supports the health sec-
tor by producing life saving drugs and vaccines,
new tools for health surveillance and diagnosis,
and solutions to current health issues. With seven
hospitals and a research-intensive university,
Hamilton’s strength in healthcare ties naturally
into the emerging biotechnology sector.

Seeing an opportunity to focus on commer-
cialization in 2001, the City started developing
an economic development strategy around
biotechnology. About the same time, McMaster
made a priority for the commercialization of its
research and the province announced its
Biotechnology Cluster Innovation Program
(BCIP) calling for the submission of comprehen-
sive strategies from communities integrally
involved in this sector. Eleven municipalities,
including Hamilton, responded. 

“Our timing in looking at this sector aligned
nicely with McMaster’s decision to focus on
commercialization, as well as the province’s ini-
tiative on biotechnology,” says Dorothy
Redfearn, business development consultant with
the City of Hamilton.

The Province announced BCIP with the inten-
tion of making Ontario one of the most compet-
itive biotechnology jurisdictions in North
America. As part of the program, the province
encouraged collaboration among municipalities.
Under the leadership of McMaster University,
Hamilton partnered with Halton and Niagara
regions and Brock University to form the Golden
Horseshoe Biosciences Network (GHBN). The
not-for-profit GHBN was awarded $200,000
from the Province to create a comprehensive
biotechnology strategy for the Golden
Horseshoe area. 

“The intent of the Network’s strategy is to
build on the research capabilities of the region
and its universities and capture the economic
benefit,” says Nick Markettos, executive director
of the Golden Horseshoe Bioscienes Network.
“Together, Hamilton, Halton and Niagara along
with Brock and McMaster universities provide
the critical mass for us to move forward in
strengthening the network that exists. If you
include the biosciences sector from Toronto to
Rochester, New York, we have enough capabili-
ty to create the critical mass that could rival
Boston or California — the world’s two main
bioscience cluster areas.”

Under the umbrella of the GHBN, three pilot
projects have been identified to leverage existing

assets in the Golden Horseshoe. A biotech incu-
bator for Hamilton is planned in order to provide
the physical, intellectual and social environment
conducive to the development of fundamental
research into marketable products and ideas. 

The Drug Discovery and Clinical Development
initiative consists of a formalized network with the
scientific expertise, infrastructure and business sup-
port for drug discovery
and clinical development.
Providing a one-stop effi-
cient and seamless process,
this network will serve as a
catalyst for increased clini-
cal research activity in the
region, increased invest-
ment, and accelerated time
to market.

With the Commercial
Manufacturing of
Biotechnology-Related
Products initiative, the
City would establish a
network for companies in
this sector and explore
opportunities to commer-
cialize products and to
link with research/engi-
neering capabilities at
local universities.

“Hamilton has the inherent strengths and inno-
vative research that can allow biotechnology to
flourish,” says Redfearn. “We also have a good
group of stakeholders intent on seeing it through,
and these factors are critical to advance this sector.”

Hamilton has demonstrated leading edge
approaches and success in drug discovery and val-

idation, gene therapy, clinical trials and health eco-
nomics.  In addition, its health research expertise
in infectious and respiratory diseases, cancer, car-
diovascular diseases and diabetes, puts this com-
munity on the world map. Mohawk College pro-
vides a highly skilled and educated workforce to
support the health sector. Nearby, Niagara region
exhibits strengths in agricultural biotechnology

and bio-manufacturing
with research facilities in
viticulture at Brock
University. Also nearby,
Halton region has a grow-
ing presence of pharma-
ceutical and medical
device companies and is
home to Sheridan College
which currently collabo-
rates with the University
of Toronto regarding bio-
medical communication.

Businesses are keeping
an eye on Hamilton 
and some have already
chosen the city for their 
operations.

Oakville-based Biox
Corporation recently
announced plans to
expand in Hamilton. The

biodiesel development company currently oper-
ates a 1-million-litre pilot plant in Oakville, but
will commission a 60-million-litre per annum
facility in Hamilton in June, 2005. Biodiesel is a
non-toxic, cleaner-burning renewable diesel fuel
derived from agricultural commodities such as
vegetable oils or animal fats.

“It was an easy decision,” says Scott Lewis, direc-
tor of business development for Biox. “Hamilton
has all the necessary infrastructure we need,
including an excellent network of suppliers and
customers.” Hamilton companies such as Bunge
Canada, Toronto Tank Lines (TTL), Westway,
Vopak Canada and Shell are attractive to Biox as
potential partners.  Hamilton also offers close
proximity to its Oakville headquarters.

Affinity Biologicals Inc. (ABI) is a spin-off
company from the Henderson Research Centre
that now has a 10,000-square-foot plant in the
Ancaster Industrial Business Park. The company
is now in its 16th year as a primary manufacturer
of antibodies and antibody-related products for
use in thrombosis and haemostasis research as
well as medical diagnostics manufacturing.  

Bristol-Myers Squibb Medical Imaging will be
opening a new radiopharmaceutical production
facility in Hamilton early in the new year. The
new facility — one of only five in Canada — will
drastically reduce delivery times of radiopharma-
ceutical products. Major clients such as the
world-renowned Hamilton Health Sciences’
family of hospitals require rapid delivery of
radiopharmaceuticals for patients needing 
special Nuclear Medicine diagnostic tests.
Hamilton’s strategic location will allow Bristol-
Myers Squibb to better serve the more than 
2.2-million people cared for by Hamilton 
hospitals.

McMaster Univeristy is one of Canada’s most
innovative, research-intensive universities in
Canada and is at the forefront of the biotechnol-
ogy sector in Hamilton. 

A recent $450,000 commitment from MDA
Space Group will enable the university to launch
the Faculty of Engineering’s new school in
BioMedical Engineering and create a medical
robotics laboratory. MDA is a leading Canadian
robotics company that developed the famous
Canadarm used in space by NASA. 

Biotechnology is already one of the city’s most
active sectors. The explosion of infrastructure,
organization and plans for future growth bode well
to position Hamilton even more prominently on
the global radar screen.

City leads in scientific discovery
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Affinity Biologicals Inc. (ABI), a spin-off company from the
Henderson Research Centre, now has a 10,000-square-foot
plant (above) in the Ancaster Industrial Business Park.

“Hamilton has the inherent
strengths and innovative
research that can allow

biotechnology to flourish. 
We also have a good group 
of stakeholders intent on 

seeing it through, and these
factors are critical to 
advance this sector.”

Dorothy Redfearn, business development consultant, City of Hamilton
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Hamilton Healthcare Services
Hamilton has seven hospitals and numerous other healthcare centres — much more
than most cities its size. With so many healthcare options, residents receive a level of
service that remains consistently high.

In its 2003 ranking of Canada's healthcare institutions, Maclean's magazine found that
Hamilton was among the top 10 overall.

The following pages highlight some of the latest initiatives at Hamilton's top-
quality healthcare institutions.

Photos courtesy of: Hamilton Health Sciences, St. Joseph’s Healthcare
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Dr. Nicole Hodgson joined Hamilton
Health Sciences’ Juravinski Cancer Centre as a
surgical oncologist earlier this year. Hodgson
treats all types of cancer patients with a special
focus on breast cancer and melanoma. 

The Cayuga, Ont., native just returned to
Canada after completing a two-year fellowship
at the University of Miami in surgical oncolo-
gy. Hodgson, who obtained her undergraduate
degree from McMaster and medical degree
from the University of Ottawa, secured one of
only 36 fellowships in North America given
each year by the Society of Surgical
Oncologists. She also has a master’s degree in
clinical epidemiology and biostatistics.

Hodgson wanted to return to Canada, and in
particular Hamilton, because she will have the
opportunity to practise medicine in a health
care system she admires, work with renowned
cancer experts, and be involved in
epidemiologic research and education. 

“I enjoy the fact that I have time to meet
with patients, discuss their options and address
their concerns in a multidisciplinary environ-
ment,” she said. “Devoting extra time to
improving their comfort level and communi-
cating with them is extremely important.”

Dr. Michael Marcaccio, chief of surgery at
Hamilton Health Sciences, said Hodgson’s
appointment completes a team of oncologists
that are second to none in providing stellar care
and treatment to breast cancer patients.
Hodgson is one of the few surgeons in the city
who is 90 per cent focused on oncology, he
added.

“In collaboration with our medical and radi-
ation oncologists, we have been working to
develop a comprehensive breast cancer system
for the region,” Marcaccio said. “This includes
the integration of research, education and
treatment. Until now, we haven’t had someone
with a principal focus on oncology. We’ve filled
a major gap in our surgical leadership in the
breast cancer area.”

Hodgson said one area of research interest is
the higher incidence of advanced breast

cancers in ethnic minority populations. “Ethnic
differences are quite prevalent in the Miami
Hispanic population,” she said. “We know that
the Hamilton area also has a lot of ethnic
minorities. I’m interested in targeting some of
these groups for research so that we can
facilitate and improve their care. We know that
there are language, social and religious
differences, for example, that may add to a
delay in seeking treatment.”

Dr. Mark Tarnopolsky is a neuromuscular
and neurometabolic specialist at Hamilton
Health Sciences’ McMaster Children’s
Hospital, and one of the leading experts in
Canada on mitochondrial disease. He heads
the Neuromuscular and Neurometabolic
Disease Clinic at McMaster Children’s
Hospital.

Tens of thousands of Canadians suffer from
mitochondrial disease and neuromuscular and
neurometabolic disorders. Diseases such as
Duchenne Muscular Dystrophy, McArdle’s
Disease and MELAS Syndrome are devastating
illnesses that can lead to life-long disability,
even death.  

The Neuromuscular and Neurometabolic
Disease Clinic at Hamilton Health Sciences
treats more patients with these disorders than
any other centre in Canada, and the number of
patients diagnosed and treated has increased by
800 per cent over the last seven years.

“The symptoms of this disease are common

and diverse, so it’s often hard to diagnose,” said
Tarnopolsky. “When a genetic link is made,
we’re in a much better position to identify
those who have the disease and start treating
them early enough so we can try to prevent
life-threatening complications.” With the
cooperation of families that have several
individuals affected, advances in mitochondrial
disease research are made possible. And this
research is happening in Hamilton.

“We are committed to advancing research in
this area and supporting Dr. Tarnopolsky in his
endeavours to improve the quality of life for
people who suffer from mitochondrial disease,”
said Dr. Peter Steer, President of McMaster
Children’s Hospital. “We plan to establish
McMaster Children’s Hospital as a world leader
in treating these serious illnesses.”

Tarnopolsky believes that more effective
therapies are close at hand and is hoping that
someday a cure for mitochondrial disease will
be found.

Dr. Mark Tarnopolsky – international
leader in neuromuscular disease research
gives his patients hope

Dr. Nicole Hodgson – Hamilton’s
reputation as a centre of excellence for
health care and evidence-based medicine
lures a new cancer surgeon home

The best and brightest come to
Hamilton Health Sciences

Dr. Mark Tarnopolsky checks in on Vanessa Costabile, a patient who suffers from mitochondrial disease.
Dr. Tarnopolsky is one of the leading experts in Canada on mitochondrial disease.





For more than 100 years the people of
Hamilton have placed their trust in the tra-
dition of compassionate care at St. Joseph’s

Healthcare. 
When no else cared  — or dared — the Sisters

of St. Joseph’s risked everything to minister to
those suffering from typhus and cholera. And the
tradition was born.

That tradition is the foundation and inspiration
of what is today a multi-site, academic health sci-
ences centre that puts the patient first. Patient
care, leading-edge research and education, com-
bined with the best in technology, sustain our
commitment to providing compassionate, sensi-
tive care to our patients and their families.

To meet the changing landscape of healthcare
in Ontario, St. Joseph’s Healthcare has become
the designated regional site for mental health
services and respiratory services.  More babies in
Hamilton are born at SJHH than anywhere else,
and St. Joseph’s is proud to be the only teaching
hospital in Canada to have earned the desig-
nation ‘Baby Friendly.’  Among other strengths
we include — complex continuing care with
associated outpatient services and the
kidney/urinary program. With redevelopment
there will be a new rehabilitation unit and expan-
sion in both emergency and ambulatory services.

Our extensive redevelopment includes over
400,000 square feet of new and renovated space
that expands and renews patient care areas, aca-
demic infrastructure and research areas, and fea-
tures new and innovative technologies.

The expanded emergency department is
designed to meet the continually growing need.
The E.R. at St. Joseph’s is the busiest in town
with over 50,000 visits annually, but when your
kid is sick you want the best care you can get.

David and Karen Humpheys know that first
hand. “We were truly overwhelmed by the kind-
ness, caring and compassion we were shown.
Our little guy was absolutely terrified and the
team in ER tried to put his mind at ease in a very
kind and loving way. These people are absolute-
ly remarkable. I don’t know how they do it.”

St. Joseph’s new emergency department
includes an increase in patient treatment spaces
and is designed with three decentralized zones to
accommodate trauma/critical care, immediate
care and Fast Track. In addition, a special area has
been designated for the care of pediatric patients,
which includes a 24-hour observation area.

The mental health program at St. Joseph’s
serves not only our local community and the
Hamilton region, but also an expanded catch-
ment area including Halton, Brant,
Wellington/Dufferin Halidmand Norfolk. The
program provides a full continuum of care from

prevention, primary care, crisis and emergency
care to intensive and specialized services for
individuals who experience complex and rare
mental illnesses. There is also a strong academic
thrust with research in women’s health, mood
disorders, and anxiety disorders. 

Facilities at the Centre for Mountain Health
Services will be transformed thanks to a 
$16 million investment by the province. Ontario
Health Minister George Smitherman believes
that  “the consequences of not talking about
mental health, and not effectively caring for peo-
ple with mental health problems are devastating
to individuals, devastating to families and devas-
tating to communities.”

The funding is a first step in creating a new
facility that will mean a new way of providing
mental health services.

St. Joseph’s is home to the world-renowned
Firestone Institute for Respiratory Health
(FIRH), the Centre for Minimal Access Surgery,
and the much respected Father Sean O’Sullivan
Research Centre with its satellite organization
the Centre for the Evaluation of Medicine. The
innovative Brain Body Institute and the Research
Imaging Centre also take their place at SJHH. 

Locating research facilities inside the hos-
pital’s front doors reflects our drive to integrate

basic and clinical research. Bringing research to
the bedside also strengthens our partnerships
with McMaster University Faculty of Health
Sciences and Mohawk College. 

The kidney and urinary program at St.
Joseph’s Healthcare is one of the largest regional
programs in the province, providing a spectrum
of care from tertiary acute to chronic manage-
ment of kidney disease.  Bill Jamison knows it
saves lives...

An athlete deeply involved in powerlifting,
Bill soon found carrying the weight of kidney
disease exhausting.  This strong man soon found
his energy drained; tied down to the renal unit at
St. Joseph’s Hospital, his involvement with the
sport that powered his life was over.  His fear was
that he would never again be able to participate.

“They knew I was going to get worse,” Bill
said.  “But they didn’t know when.  Two weeks?
Five years? The staff at St. Joe’s was fantastic.
They were well organized and were wonderful to
the patients.  It’s not just a job to them; they take
it personally.”

Eventually Bill had to have a kidney trans-
plant. Thanks to the gift of a kidney from his
wife and the expertise at St. Joseph’s, Bill claimed
his life back.  “If I had to have a transplant, I’d
want it to be at St. Joseph’s.  The hospital has a

special human touch.  It’s not just a medical fac-
tory.  St. Joe’s tries to individualize care to meet
the needs of the patients.”

The McMaster Urology Centre is located at
St. Joseph’s Healthcare and is one of only a hand
full of places in Canada to be able to offer such
cutting-edge treatments as Laparoscopic Radical
Prostatectomy.

Phased-renovation plans to the existing diag-
nostic imaging department will address specific
needs for improved ultrasound, mammography
and MRI programs. St. Joseph’s new MRI unit,
located in this department, will allow patients in
the Hamilton region to cut their MRI scan wait
times of between six and nine months in half.
The latest CT Scanner provides the best oppor-
tunity for diagnosis.

The Centre for Minimal Access Surgery
(CMAS) is a state-of-the-art multidisciplinary tech-
nological education and research centre designed
to increase awareness and understanding, as well as
support the research and development of the spe-
cialized techniques of minimal access surgery.

The Centre helps to train physicians and nurs-
es in the latest ‘key-hole’ surgery techniques and
provides a mentorhship program to assist sur-
geons in adopting these innovative techniques. 

CMAS earned international acclaim when its
surgeons performed the world’s first hospital to
hospital telerobotics-assisted surgery on a patient
600 kilometres away. Recently, in cooperation with
NASA and the Canadian Space Agency, the Centre
participated in an 11-day experiment in remote
robotic telesurgery in an undersea lab off Key
Largo. The goal is to eventually be able to bring
medical care to ‘where the patient is, not where the
doctor is’, a matter of primary importance in
Canada with its many remote communities.

St. Joseph’s Centre for Ambulatory Health
Services is a pioneer in Ontario’s health care sys-
tem. CAHS specializes in outpatient programs,
health education and partnerships with com-
munity agencies. Health care executives and
professionals come from all over the world to
tour the state-of-the-art facility.

CAHS has a wide array of unique programs and
services designed to meet the needs of a diverse
and growing community. The Urgent Care
Centre is the second busiest in the Hamilton
region. Specialty clinics allow patients to see
heath care specialists without having to travel out
of the community. Many programs are leading
edge, and a direct response to community need.

Compassionate care is our tradition; dedica-
tion to excellence in medical care is our hall-
mark. St. Joseph’s Healthcare Hamilton is com-
mitted to making a difference in people’s lives
and the future of our community.

Compassionate Care our Tradition — 
Excellence in Medical Care our Dedication
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Janice donated a kidney to her husband Bill. “They were really good to us. They made sure we were able to keep in touch.
And doctors made sure that everything was explained and all our questions were answered. If I had to have a transplant, I’d
want it to be at St. Joseph's. The hospital has a special human touch. It’s not just a medical factory. St. Joe's tries to 
individualize care to meet the needs of the patients.”





The Children’s Aid Society of Hamilton
(CAS) has equipped itself to better serve
the community’s vulnerable children.

Hamilton CAS formerly had four Hamilton
locations. A move in early October has com-
bined its operations into a 156,000-square-foot
facility at 26 Arrowsmith Road in the city’s east
end, almost tripling its capacity. 

With over 340 full-time and part-time employees,
Hamilton CAS is now one of the largest of 53 agen-
cies providing child welfare services in Ontario.

The new facility improves accessibility for
clients by providing care, services and programs
under one roof, with possibly more to come. 

“Hamilton CAS has acquired a surplus amount
of space with the new facility and is actively
looking for similar-minded agencies to move in
and create a one-stop shopping centre for chil-
dren and families,” says Dominic Verticchio,
Executive Director, Hamilton CAS.

Some of the new services at the facility include
on-site medical and dental services, a child-friend-
ly interview room for the Child Abuse Branch of
the Hamilton Police Service, and quiet and secure

areas for supervised family visits. An on-site
“Section 20” classroom for children with highly
specialized behavioural needs is the only such
classroom in any Ontario CAS. Therapeutic
groups for children teach life skills, anger manage-
ment and transition into regular school programs. 

Operations in the new facility will produce
annual savings of $400,000 beginning in 2005.
“Instead of purchasing services, such as medical
and dental, we can deliver better quality service
and save precious dollars that we can reinvest in
children through new programs and expansion
of existing services,” says Verticchio.

Other features include storage areas for clothing,
diapers, blankets and other basic necessities for
children who are taken into emergency care. An
on-site demonstration kitchen has also been added
to assist parents in learning the basics of meal
preparation and good nutrition for their families. 

An on-site community daycare facility is also
part of the new facility.

For information on Hamilton CAS programs
and services visit www.hamiltoncas.com or call
(905) 522-1121.

Move allows Hamilton Children’s
Aid to expand services and facility

New home buyers looking in and around
Hamilton are anticipating a new site in
Binbrook. The little town, south east of

Hamilton, is a rural country retreat. Some work-
ing in Hamilton’s core have already discovered
the community and established their homes here
as an escape from the city scene.

Launching in early 2005, Sundance will be a
new-home community of bungalows, bungalows
with lofts, two-storey designs and townvillas.
The site’s CountrySize™ Lots will be the biggest
draw. These lots are wider and deeper than 
traditional lots and provide home owners with a
greater area of usable yard space. 

Garages on homes at the Sundance homes will
be neatly tucked away – a real juxtaposition to
the car-friendly look of many new home devel-
opments. The hidden garage concept improves
roadside appeal and creates a more welcoming
streetscape. 

Amenities are especially plentiful for such an out-
of-the-way community. Major highways, including
the 403 and the Lincoln Alexander Parkway, and
urban centres are only a short drive away.

Sundance will be developed by Empire
Communities. The builder is especially excited
about its new connection to the Hamilton com-
munity through the anticipated site. “We chose
Binbrook for its combination of natural beauty
and longstanding heritage,” says Karen Kessel,
vice-president of marketing with Empire
Communities. “It’s a real gem of a site, located
near quiet backroads and farm land, but still
close enough to all the major amenities.”

Empire Communities is a builder with a grow-
ing presence in the Greater Toronto Area.
Celebrating its 10th anniversary this year, the
developer is involved in all sectors of the build-
ing industry, including commercial, industrial,
low-rise and high-rise residential. Having estab-
lished a tradition of creating award-winning
homes, Empire Communities has earned a repu-
tation for outstanding detail and attention to
customer service. The company has received the
President’s Award from the Ontario New Home
Warranty Program for Outstanding Service and
Achievement and more recently, the Ontario
Community of the Year Award.

Empire Communities offers
unique homes in country setting

h a m i l t o n

The Children’s Aid Society
OF HAMILTON

Serving Hamilton’s Children and Families Since 1894

The Children’s Aid Society of Hamilton
We’re working to keep children safe, 
help parents build healthy families and provide 
safe, stable and nurturing environments when children 
must leave their homes. 
To find out more about our programs and services, call 
The Children’s Aid Society of Hamilton at 905-522-1121 
or visit our website at www.hamiltoncas.com

Canadian Institute of Dental Hygiene

For more information contact:
CIDH Admissions Office

145 King Street East,
Hamilton, Ontario   L8N 1B1

(905) 524-CIDH (2434) or toll free 1-877-550-2443
www.cidh.on.ca   e-mail: admin@cidh.on.ca

Offering Canada's first and only Accredited private dental hygiene program

OUR MISSION: 
CIDH is dedicated to providing excellent,

comprehensive and current dental hygiene education.

OUR PROGRAM:

• Delivered in a state of the art facility

• CIDH graduates are eligible to write the National Dental 
Hygiene Certification Board Examination (NDHCBE)

• Proven success rate on NDHCBE

• Excellent graduate placement

CIDH has pioneered and continues to lead the development of 
privately delivered dental hygiene education in Canada
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Hamilton is a regional destination for
educational excellence. With two uni-
versities, one college and a host of other

educational options, the city is brimming with
well over 100,000 students who have made a
choice for the best in education. 

McMaster University takes pride in being one
of Canada’s premier teaching and research insti-
tutions and a proud member of the Hamilton
community. The university has gained an inter-
national reputation for its experiential learning
and student-centred research. This problem-
based method of learning known as the
“McMaster approach” has been adopted by uni-
versities around the world.

Dedicated to inspiring innovation and dis-
covery, McMaster’s strategic plan, Refining
Directions, makes a commitment to “serving the
social, cultural, and economic needs of our com-
munity and our society.” With six faculties and
approximately 19,000 students in undergraduate
and graduate programs, McMaster is large enough
to provide some of Canada’s most innovative aca-
demic programs while being small enough to
ensure a sense of belonging and community. 

McMaster’s research centres and institutes rank
among the world’s best. Last year alone researchers
and faculties brought in over $200-million in
research income. This earned McMaster recog-
nition as Ontario’s most research-intensive univer-
sity, and the third most research intensive in
Canada. In December 2003, McMaster graciously
received a $105-million donation for medical
research and facilities — the largest personal gift
to a university in Canadian history.

In June 2004, President Peter George announced
the impressive results of an economic impact study
conducted to help identify the university’s contri-
bution to the local and area economies. The study
revealed that students and their visitors spend over
$100-million in the community annually. That, in
turn, creates almost 2,100 person-years of employ-
ment and total government revenues amounting to
over $26-million. The study also shows McMaster’s
annual operating expenditures of over $477-million
generate $670-million to the Provincial economy,
and $455-million to Hamilton. McMaster’s
Downtown Centre supports the City of Hamilton
and downtown revitalization initiatives with over
$1-million annually in revenue to the city. The
study also reveals that the university is Hamilton’s
sixth largest employer with approximately 3,500

full-time equivalent academic and administrative
staff members. 

But not all is measured in dollars. On an ongo-
ing basis McMaster’s expertise in knowledge trans-
fer and strategic research priorities directly sup-
ports the city’s economic development clusters. 

McMaster and partner research hospitals are
at the core of developing the biosciences cluster
and related strategies to further develop and
diversify Hamilton’s economy. The economic
development potential of this sector has been
recognized by the federal and provincial govern-
ments with investments to help attract private
sector support. 

In the manufacturing sector, McMaster part-
ners with local industry to contribute its knowl-
edge and research in advanced manufacturing
technology. The McMaster Manufacturing
Research Institute (MMRI) is a facility unique to
Canada and North America. With partners like
Dofasco, Stelco, and General Motors, the MMRI

supports the automotive industry and autopart
manufacturers with resources required to com-
pete effectively in a global marketplace.

Hamilton’s Redeemer University College,
provides a distinctly Christian university educa-
tion grounded in values and ethics. Today, with
close to 900 students enrolled, Redeemer grants
Bachelor of Arts and Bachelor of Science degrees
in 30 areas of concentration on a beautiful 90-
acre campus in Ancaster. This fall, Redeemer
welcomed 37 students to its newly approved
Bachelor of Education degree program.

Redeemer is at an exciting phase of its devel-
opment as it meets the challenges of increasing
enrolment and program offerings. The “Growing
With Integrity” capital campaign, to address the
financial needs of campus expansion has reached

the half-way point in its $15-million goal.
Construction begins soon on the $6.2-million
library-classroom South Wing Expansion. The
56,000-square-foot addition includes computer
labs, lecture theatres, classrooms and the Peter
Turkstra Library. Student townhouse residences
will be added in 2005 as well as an expanded 
on-site child-care centre that will be available to
parents from the community.

Mohawk College of Applied Arts &
Technology was created in 1967, as part of the
Ontario College system, and has grown from an
enrolment of several hundred to a current popu-
lation of 10,000 full-time students in one- to
three-year certificate or diploma programs, or
four-year applied degrees, plus 47,000 continu-
ing education registrations and an annual capac-
ity of 2,645 apprenticeships. While 66 per cent
of its current students are from the Hamilton
Census Metropolitan Area, another 34 per cent
come from throughout South Western Ontario,
and over 300 come from abroad as international
students. Mohawk also celebrates the achieve-
ments of over 60,000 alumni, many of whom live
and work in the Golden Horseshoe area.

Mohawk students attend the Fennell, Stoney
Creek and Wentworth campuses in Hamilton, as
well as the Mohawk McMaster Institute of
Applied Health Sciences on the McMaster cam-
pus. Mohawk’s Brantford campuses include a new
downtown Mohawk Laurier Odeon Centre.
Mohawk students achieve academic excellence
thanks to dedicated and passionate faculty,
including 445 full-time professors and 2,100
Continuing Education faculty members. The
Fennell campus features a 342-bed residence.

Degree opportunities include three new
Bachelor of Applied Technology Programs in
Process Automation, Internet Systems and
Technology Management. Collaborative
Degrees include Mohawk/McMaster/Conestoga

BScN Nursing Degree; Mohawk/McMaster col-
laborative program in Medical Radiation
Sciences; and “two by four” college university
opportunities offered by a Mohawk-Laurier part-
nership in Brantford.

New facilities include the $16.5-million,
60,000-square-foot Mohawk Information
Technology Centre (above), with its impressive e-
library, business incubation centre, and new class-
rooms. Of its 101 programs, 33 offer the benefits
of co-operative education. Mohawk disburses over
$2-million annually in bursaries and scholarships.

Hillfield Strathallan College (HSC) is
Hamilton’s prominent independent school for
primary through secondary grades. Embracing its
second century of excellence, HSC prepares
young people from their first days at school to
succeed in their post-secondary studies and to
flourish in a complex and rapidly changing world.
Blending tradition and innovation, it offers an
enriched and challenging academic program, as
well as a broad range of co-curricular activities,
including athletics, the arts, community service
and many leadership opportunities.

Based on the track record and future plans of
these competitive institutions, the city and its
corporate world are in good hands. 

Graduating tomorrow’s
workforce today

h a m i l t o n  e d u c a t i o n

Hamilton schools attract students seeking
superior education and workforce preparation

The McMaster University Student Centre opened in April, 2002 and has become an integral part of the McMaster community.

In 2003, Mohawk College opened a 60,000-square-foot
Information Technology Centre.
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McMaster’s research 
centres and institutes rank
among the world’s best. 

Last year alone researchers
and faculties brought in 

over $200-million in 
research income.



299 Fennell Avenue West,
Hamilton, ON L9C 1G3
Tel: (905) 389-1367   Fax: (905) 389-6366
www.hillstrath.on.ca

Hillfield Strathallan College has been fueling the minds of young children for over a century. From Ron Bremner, former president and CEO of the Calgary Flames

Hockey Club, to Anne Bermingham, winner of the 2002 Athena Award, our graduates are equipped with a “whole” education that prepares them for active and
effective participation in the community and today's competitive work environment. We are an independent school serving Hamilton, Brant County, and Halton,

offering an enriched academic, arts and athletics program, from early Montessori ages and Primary JK to Grade 12. Please join us for our Open House on

Wednesday, November 17, 2004 from 1 to 3 p.m. or 7 to 9 p.m. Call Hillfield Strathallan Administration Office, or visit us online for more information.

Engineering futures


